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IIMA Faculty Releases Research Report Titled ‘The Glass Ceiling - Leadership Gender Balance in NSE 200 Companies’
~Study focusses on presence and compensation of women in top management and leadership positions
~Industry stalwarts KV Kamath, Indra Nooyi and Arun Duggal share their views and recommendations
 February 10, 2022: The Indian Institute of Management Ahmedabad (IIMA), a premier global management Institute, hosted an event to share findings from a study titled ‘The Glass Ceiling: Research Report on Leadership Gender Balance in NSE 200 Companies’ undertaken by Professor Promila Agarwal, Associate Professor, Human Resource Management, IIMA.
The event commenced with opening remarks from Professor Errol D’Souza, Director, IIMA. Professor Promila Agarwal then presented the highlights of the study on the gender balance in NSE 200 companies in India.  The event also had industry stalwarts like Mr KV Kamath, Former Chief, New Development Bank of BRICS Countries and Ms Indra Nooyi, Former Chairperson and Chief Executive Officer, PepsiCo who shared their views and recommendations. Mr Arun Duggal, Chairperson ICRA presented some of the recommendations to improve this gender balance. The event was broadcast live on IIMA’s YouTube channel: https://www.youtube.com/c/IIMA-OFFICIAL/videos
The study has been undertaken with two key objectives of improving gender balance amongst top management and senior executives in Indian companies as well as helping to accelerate career progression of women in senior management. Speaking on the need for the industry to take a deeper cognisance of the leadership potential of women, Professor Promila Agarwal presented the following findings from her report, which has been put together with data from across 109 NSE 200 companies and involving as many as 4146 senior executives.
·         The gender pay gap widens as women advance in their careers. Every step up in responsibility increases the pay gap for women
·         The percentage of women in top management and senior executive positions is significantly lower than the percentage of women on the board of directors
·         On an average, women senior executives earn INR 85 for every INR 100 that men senior executives earn
·         Average compensation paid to women senior executives is INR 1.91 crore and average compensation paid to men senior executives is INR 2.24 crore
·         Major companies that have high women in top management roles include HUL, Kotak Mahindra Bank, HDFC Bank, ICICI Bank, L&T Infotech
·         An increase in the percentage of women at the board has not yet resulted in a significant increase in the percentage of women at the top management level.
 
Mr KV Kamath, Former Chief, New Development Bank of BRICS Countries said, “There are internal and external challenges and all of them come through two key things – biases and male 


assumptions or family stereotyping.” He added that organisations could achieve gender balance by removing existing biases around merit-based opportunities, roles that women can play in an organisation, equal pay, merit-based evaluation, etc. 
In a fireside chat with students from IIMA, Ms Indra Nooyi, Former PepsiCo CEO said it is important that companies revisit their approach towards women leaders. To ensure that women function at par with men, companies should take an ‘all talent on equal pay’ approach. 
She suggested that organisations could achieve this by taking measures to put in place a critical mass of women leaders who could set the precedent and inspire other women. “Another most important thing is that men in power have to be educated. Men in society have to be educated not to discriminate against women,” she added. 
Presenting his recommendations for achieving greater gender balance in workplaces, Mr Arun Duggal said that gender balance improvement is achievable by differentiated and measurable steps. Some of the recommendations were:
· Governance measures like linking senior management performance evaluation with gender balance improvement
· Establishing clear diversity goals as part of company targets
· Detailed diversity action plans that include setting up committees, training and increasing the numbers during recruitment processes
The event was organised under the aegis of the Arun Duggal ESG Centre for Research and Innovation, which was recently launched by the Institute. 

About IIM Ahmedabad
The Indian Institute of Management Ahmedabad (IIMA) is a premier, global management Institute that is at the forefront of promoting excellence in the field of management education. Over the 60 years of its existence, it has been acknowledged for its exemplary contributions to scholarship, practice and policy through its distinctive teaching, high-quality research, nurturing future leaders, supporting industry, government, social enterprise and creating a progressive impact on society.
IIMA was founded as an innovative initiative by the Government, industry and international academia in 1961. Since then it has been consolidating its global footprint and today it has a network with over 80 top international institutions and a presence in Dubai. Its eminent faculty members and 40,000 alumni, who are at the helm of influential positions in all walks of life also contribute to its global recognition.
Over the years, IIMA’s academically superior, market-driven, and socially impactful programmes, have earned high reputation and acclaim globally. It became the first Indian institution to receive international accreditation from EQUIS. The renowned flagship two-year Post Graduate Programme in Management (PGP) is ranked 20th in the FT Master in Management Ranking 2020 and the one-year Post Graduate Programme in Management for Executives (PGPX) has been ranked 48th in the FT Global MBA rankings 2021. The institute also is placed first in the Government of India’s National Institutional Ranking Framework (NIRF), India Rankings 2020. IIMA offers consultancy services and more than 200 curated executive education programmes in customized, blended, and open enrolment formats for a diverse audience comprising of business leaders, policymakers, industry professionals, academicians, government officials, armed forces personnel, agri-business and other niche sector specialists and entrepreneurs. To know more about IIMA, please visit: https://www.iima.ac.in/
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