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IIMA to host 2nd AIM-AMA Sheth Foundation Doctoral Consortium

IIMA, January 4, 2014: Indian Institute of Management, Ahmedabad (lIMA) is hosting the
2" AIM-AMA Sheth Foundation Doctoral Consortium from 5™ to 7" January, 2014. This is
the second time the American Marketing Association (AMA) and the Sheth Foundation is
holding the consortium outside of North America. In view of increasing focus on emerging
markets, AMA and Academy of Indian Marketing (AIM) decided to organize doctoral
consortium in India in the year 2012. In line with the [IM-Ahmedabad’s efforts for becoming
the hub of marketing in emerging economies the theme for the consortium is ‘Marketing in
Emerging Markets’.

The immediate objective of the consortium is to break spatial boundaries between
marketing gurus and the doctoral students. The Consortium provides a platform for doctoral
students to interact one on one with the best marketing researchers in the world and
explore possibilities of research collaboration.

The consortium co-chairs are Dr. Jagdish Sheth (Founder, AIM), Dr. V. Kumar (Georgia
State University), Dr. Dheeraj Sharma (IIM Ahmedabad) and Dr. Piyush K. Sinha (IIM
Ahmedabad). Speaking on the occasion Prof. Dheeraj Sharma, Consortium co-chair said,
“AMA doctoral consortium is an excellent opportunity for doctoral students to interact, learn,
and collaborate with the best marketing scholars of the world. | believe discussions during
this event will further research in emerging markets context’.

The event will have participation of more than 40 marketing doctoral students from leading
management institutions from India and abroad. In addition, more than 40 distinguished
marketing faculties from across the world will participate to mentor the doctoral students.
The consortium will also have a few corporate leaders to present industry needs for
marketing research.

Individual events will be based on various topics such as Linking Academic research to
Business Practice, Facilitating Collaboration with the industry, Bridging research
perspectives as also core marketing topics such as Branding & Marketing Strategy, Digital
& Social Media Marketing etc. This year the consortium has speakers from Wharton
University, Yale University, Georgia State University, Brunel Business School, Cornell
University, University of Cologne, INSEAD, University of Groningen and Universidade Nove
de Julho etc. Some of the participating Indian business schools include Indian Institute of
Management Ahmedabad (IIMA), Indian Institute of Management Bangalore (IIMB), Indian
Institute of Management Lucknow (IIML), Indian School of Business (ISB), Shailesh J.
Mehta School of Management (SUMSOM, IIT Bombay), MICA and SPJIMR etc.

In the USA, the Doctoral Consortium was originally conceptualized in 1966 in the U.S and
has since provided an invaluable platform for aspiring doctoral students across leading
universities to further their development through interactions with leading academics from
around the globe. Each year qualified doctoral-granting institutions send their top doctoral
students to learn from, and interact with the top marketing faculty from across the discipline.

In India, the consortium is being organized jointly by AIM and a host institution. IIMA hosting
the doctoral consortium this year reflect its continued focus on marketing in emerging
markets.
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