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Aljafari, R., Soh, F., Setia, P., and Agarwal, R., The local environment matters: Evidence from digital healthcare 

services for patient engagement. J. of the Acad. Mark. Sci. (2023). https://doi.org/10.1007/s11747-023-00972-0

Prof. Pankaj Setia with co-authors published his research on digital services in healthcare, in the Journal of 

the Academy of Marketing Science (JAMS, a leading - FT 50 - marketing journal).

The paper discusses how the healthcare model is being transformed through the advent of digital 

services that are able to engage patients. Notably, the hospitals planning to leverage these have to 

calibrate the expectations based on the demographical profile of the region they serve.

Research Paper Published

https://doi.org/10.1007/s11747-023-00972-0
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Research Seminars
Prof. Rajeev Sharma, Professor and Head, Department of Information Systems and Business Analytics at 

Deakin University in Melbourne, Australia delivered a research seminar on Wednesday, September 27th, 

2023 from 2:15 - 3:30 PM IST on "Realizing value from business analytics platforms: The effects of 

managerial search and agility of resource allocation processes" at Auditorium # 2, KLMDC, IIMA Heritage 

campus

Abstract

Few organizations have been able to realize value from their investments in business analytics. This could 

be due to an inadequate understanding of the pattern of investments required to realize value from 

business analytics. Specifically, we propose that business analytics requires an upfront investment of 

infrastructure capital to build a mature platform, followed by multiple investments of innovation capital 

to create value through competitive actions informed by analytics-enabled insights. Drawing on 

dynamic capabilities and digital options literatures, we develop a model in which the effect of 

investments in maturity of the business analytics platform on organizational value is moderated by the 

agility of the process allocating resources for innovation, and by the efforts expended by line managers 

to search and select the insights. The model is tested on data collected from a survey of line managers. 

The findings support the proposed model. Implications for research and practice are discussed.

Realizing value from business 
analytics platforms: The effects of 
managerial search and agility of 
resource allocation processes

September 27, 2023

KLMDC Auditorium # 2, IIMA Heritage Campus

2:15 PM - 3:30 PM IST

Professor Rajeev Sharma
Deakin Business School, 

Deakin University, Australia

Speaker:

IIMA Centre for Digital Transformation www.iima.ac.in/faculty-research/centers/Centre-for-Digital-Transformation

Presents RESEARCH SEMINAR

https://www.deakin.edu.au/about-deakin/people/rajeev-sharma
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About the Speaker

Rajeev currently serves as Professor and Head, Department of Information Systems and Business 

Analytics at Deakin University in Melbourne, Australia. Previously, he has served as an Associate Dean at 

the Waikato Management School and Head of School of Information Systems and Technology at the 

University of Wollongong. Rajeev's expertise is in the areas of business analytics, strategic management 

of IT, organizational performance, successful implementation of IT projects, method bias, and research 

methods. Rajeev has published extensively in top research journals, including MIS Quarterly, Information 

Systems Research, Journal of Strategic Information Systems, European Journal of Information Systems 

and Journal of Information Technology. He has served as a Senior Editor of Journal of Strategic 

Information Systems and as an Associate Editor of MIS Quarterly. Rajeev is the recipient of multiple Best 

paper awards. Rajeev supervised the PhD dissertation of Dr. Abhijith Anand, who was the recipient of the 

ICIS 2018 ACM SIGMIS Best Dissertation Award. Rajeev has attracted over $2 million in research funding. 

Rajeev has held faculty positions at the University of New South Wales, University of Oklahoma, University 

of Melbourne, University of Wollongong and University of Technology Sydney. Rajeev is an alumnus of 

University of Delhi, Indian Institute of Management Bangalore and earned his PhD from the University of 

New South Wales.
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Prof. Uttara M. Ananthakrishnan, Assistant Professor of Information Systems, Heinz College, Carnegie 

Mellon University, USA, delivered a research seminar on 2nd August 2023 from 4:30 - 6:00 PM IST on "How Do 

Online Reviews Enable Political Consumerism" at Auditorium # 1, KLMDC, IIMA Heritage campus

Abstract

Consumers are increasingly supporting businesses and brands that align closely with their values in an 

act of political consumerism. Despite the increasing demand to support minority-owned businesses, 

discovering these businesses through traditional channels remains challenging. We examine whether 

and how online reviews enable the discovery of Black-owned businesses, particularly during increased 

demand to support these businesses. We leverage GPS-enabled foot traffic data, hand-collected data 

from a directory of Black-owned restaurants, business details from Yelp.com, and zip code-level social 

capital data to understand the potential mechanisms driving this change. Our results suggest that 

Black-owned restaurants that receive reviews indicating Black ownership experience a 10.8% increase in 

foot traffic compared to Black-owned restaurants that do not receive these reviews. Further, reviews that 

mention black ownership provide a 4.6% increase in foot traffic to these restaurants during times of 

increased interest in supporting Black causes. We find that restaurants located in White neighborhoods 

and neighborhoods with stronger ties across socioeconomic status drive these effects. Further, our 

results demonstrate that the increase in foot traffic to restaurants that mention Black ownership stems 

from areas with high White and affluent customers. Together, our results demonstrate the power of user-

generated content in enabling political consumerism even without targeted interventions from digital 

platforms or voluntary disclosure of race by business owners.

How Do Online Reviews Enable 
Political Consumerism?

August 2, 2023

Auditorium # 1, KLMDC, IIMA Heritage Campus

4:30 PM - 6:00 PM IST

Prof. Uttara M. Ananthakrishnan
Assistant Professor of Information Systems, 

Heinz College, Carnegie Mellon University, USA 

Speaker:

IIMA Centre for Digital Transformation www.iima.ac.in/faculty-research/centers/Centre-for-Digital-Transformation

RESEARCH SEMINAR

https://www.heinz.cmu.edu/faculty-research/profiles/ananthakrishnan-uttara
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About the Speaker

Prof. Uttara M. Ananthakrishnan is an Assistant Professor of Information Systems at Heinz College, 

Carnegie Mellon University.  Prior to this, she has been an Assistant Professor at the Foster School of 

Business at the University of Washington. At a broad level, her research objective is to analyze consumer 

and firm behavior online and to understand how these interactions influence the design and operation of 

online marketplaces. Her research sits at the intersection of Technology, Economics, and Policy. In her 

research, she uses techniques from social science to understand the drivers of online market behavior 

and to develop managerially relevant responses for firms and market designers. Before joining the Ph.D. 

program, she worked at Google for three years. During this period, she was a part of the Google+ team, 

where she analyzed the sharing patterns of users and developed signals to automate spam and abuse 

detection on social products of Google. During her time at Google, she worked with engineering, policy, 

and legal teams to design policies that aimed to identify, report and mitigate abuse on social media, 

including harassment of minors.
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Course Launched on SWAYAM portal on 

Digital Transformation: Theory and Applications

More than Ten thousands learners enrolled
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An article titled “A 

managerial mantra in the 

age of artificial intelligence”, 

by Prof. Pankaj Setia 

published in the Leadership 

section of PeopleMatters 

Online

Interview of Prof. Pankaj Setia 

by CIO.com, “Dr. Pankaj Setia 

on the challenges that will 

redefine CIOs'  careers“, 26th 

July 2023

https://www.peoplematters.in/article/leadership/a-managerial-mantra-in-the-age-of-artificial-intelligence-38740
https://www.peoplematters.in/article/leadership/a-managerial-mantra-in-the-age-of-artificial-intelligence-38740
https://www.peoplematters.in/article/leadership/a-managerial-mantra-in-the-age-of-artificial-intelligence-38740
https://www.cio.com/article/646789/dr-pankaj-setia-on-the-challenges-that-will-redefine-cios-careers.html
https://www.cio.com/article/646789/dr-pankaj-setia-on-the-challenges-that-will-redefine-cios-careers.html
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